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A NEW BALANCE ACTIVATION
FOR THE 990v4






WHO :
WHAT -
LOCATION(S) :

DATE:

New Balance
North America New Balance ‘LEGENDS’ Adivation

New York City, NY @ New Balance Fagship
San Frandisco, CA @ New Bolance Flagship
Palo Alto, CA @ Shoe Paluce

Atlanta, GA @ Foot Locker

Baltimore, MD @ Shoe City

Washington DC @ Shoe City

Philodelphia, PA @ Kicks USA

Saturday, April 14 2018



OBJECTIVES :

To fully produce ond execute a SEVEN dty retail pop-up activation across North America,
while working + manoging seven different portnering retuil teams for the celebrafion of
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the limited release of the 990v4 model.

Production + Execution of this oclivation wos indusive of -

Construction of the temporary retail spaces (confainers)
Customization of the containers, induding specialized LED

strip lighting, free floating frome installation + New Balance
spedific Pantone grey finish

Complete branding of the exterior + interior of the containers
All transportation logisfics of the containers to their

respedive cifies

Day of logistics while working with the respective retailers for
each of the seven dities

24 surveillonce + security on the containers starfing from

4/12 until the end of the activation on 4/14

Event monoger and activation stoff placement

Entertainment placement inclusive of DJs and oudio installation
Customization Stations within the retail locations ollowing
customers to areate o bespoke pair of 990's

Liison of ol logisfics between the New Bolonce ond each of the
particpoting retailers

Recap Photogrophy + Videography

Ensuring the customers were educated on the history of the 990
and while telling the story

Providing o premium consumer experience on the adivation day
40 day turn-oround window






In 1982,
the 990
became
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LOCATION :
DAY 1:

DAY 2:

DAY 3:

PALO ALTO

SHOE PALACE — 451 UNIVERSITY AVE, PALO ALTO, CA

THE CONTAINER WAS DROPPED NEXT TO SHOE PALACE

ON THE MORNING OF APRIL 12™ TO SPARK CURIOSITY
AMONGST BOTH LOYAL SHOE PALACE CONSUMERS AND
THE SNEAKER COMMUNITY.

THE MYSTIQUE OF THE CONTAINER BUILDS. SOCIAL MEDIA
AND BLOG POSTS BEGIN.

ACTIVATION DAY! CUSTOMERS STARTTO LINE UP FOR THE
RELEASE TO DROP + THE CONTAINER TO OPEN. ANTICIPATION
OF THE INTERIOR OF THE CONTAINER HEIGHTENS.

WE'RE LIVE! THE CONTAINER OPENS AT 10AM, ENTERTAINMENT
STARTS, CUSTOMIZATION STATION OPENS, FOOD +
BEVERAGE ARE SERVED + THE FIRST PURCHASE IS MADE.

“All pairs sold out by 7pm.



LOCATION :
DAY 1 :

New York City

NEW BALANCE FLAGSHIP— 150 5™ AVE, NEW YORK, NY

THE CONTAINER WAS DROPPED OUTSIDE OF NEW BALANCE
FLAGSHIP OM THE MORNING OF APRIL 12" TO SPARK
CURIOSITY AMONGST BOTH LOYAL NEW BALANCE
CONSUMERS AND WITHIN THE SNEAKER COMMUNITY.

THE MYSTIQUE OF THE CONTAINER BUILDS. SOCIAL MEDIA
AND BLOG POSTS BEGIN.

ACTIVATION DAY! CUSTOMERS START TO LINE UP FOR THE
RELEASE TO DROP + THE CONTAINER TO OPEN.
ANTICIPATION OF THE INTERIOR OF THE CONTAINER
HEIGHTENS.

WE'RE LIVE! THE CONTAINER OPENS AT 10AM,
ENTERTAINMENT STARTS, BREAKFAST IS HANDED OUT
T0 ALL CONSUMERS IN LINE + THE FIRST PURCHASE
15 MADE.

*Al pairs sold aut by 11:300m.



LOCATION :
DAY 1:

San Francisco

NEW BALANCE FLAGSHIP — 856 MARKET 5T, SAN FRANCISCO, CA

THE CONTAINER WAS DROPPED IN THE CENTER OF THE

YERBA BUENA LANE PLAZA ON THE MORNING OF APRIL 12™

TO SPARK CURIOSITY AMONGST BOTH THE LOYAL NEW BALANCE
CONSUMER AND WITHIN THE SNEAKER COMMUNITY.

THE MYSTIQUE OF THE CONTAINER BUILDS. SOCIAL MEDIA
AND BLOG POSTS BEGIN.

ACTIVATION DAY! CUSTOMERS STARTTO LINE UP FOR THE
RELEASE TO DROP + THE CONTAINER TO OPEN. ANTICIPATION
OF THE INTERIOR OF THE CONTAINER HEIGHTENS.

WE'RE LIVE! THE CONTAINER OPENS AT T0AM, ENTERTAINMENT
STARTS, GUESTS ENTER THE CONTAINER + THE FIRST
PURCHASE IS MADE.

“All pairs sold out by 7pm.



LOCATION :
DAY 1:

DAY 2:

DAY 3:

Washington D(

SHOE CITY — 1060 BRENTWOOD RD NE, WASHINGTON DC

THE CONTAINER WAS DROPPED DIRECTLY ON THE SIDEWALK
QUTSIDE OF THE SHOE CITY RETAIL STORE ON THE MORNING
OF APRIL 12 T0 SPARK CURIOSITY AMONGST BOTH THE
LOYAL SHOE CITY CONSUMERS AND WITHIN THE SNEAKER
COMMUNITY.

THE MYSTIQUE OF THE CONTAINER BUILDS. SOCIAL MEDIA
AND BLOG POSTS BEGIN.

ACTIVATION DAY! CUSTOMERS STARTTO LINE UP FOR THE
RELEASE TO DROP + THE CONTAINER TO OPEN. ANTICIPATION
OF THE INTERIOR OF THE CONTAINER HEIGHTENS.

WE'RE LIVE! THE CONTAINER OPENS AT 10AM, ENTERTAINMENT
STARTS, CUSTOMIZATION STATION OPENSTHE + FIRST
PURCHASE IS MADE.

*All pairs sold out by 11om.



LOCATION :
DAY 1:

DAY 2:

DAY 3:

Boltimore

SHOE CITY — 6901 SECURITY BLVD, WINDSOR, MD

THE CONTAINER WAS DROPPED OUTSIDE OF THE SECURITY
SQUARE MALL ON THE MORNING OF APRIL 127 TO SPARK
CURIOSITY AMONGST BOTH THE LOYAL SHOE CITY CONSUMERS
AND WITHIN THE SNEAKER COMMUNITY.

THE MYSTIQUE OF THE CONTAINER BUILDS. SOCIAL MEDIA
AND BLOG POSTS BEGIN.

ACTIVATION DAY! CUSTOMERS STARTTO LINE UP FOR THE
RELEASE TO DROP + THE CONTAINER TO OPEN. ANTICIPATION
OF THE INTERIOR OF THE CONTAINER HEIGHTENS.

WE'RE LIVE! THE CONTAINER OPENS AT T0AM, ENTERTAINMENT
STARTS + THE FIRST PURCHASE IS MADE.

“All pairs sold out by 12pm.
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LOCATION :
DAYT:

Philadelphia

KICKS USA — 2339 COTTMAN AVE, PHILADELPHIA, PA

THE CONTAINER WAS DROPPED IN THE PARKING LOT OF
ROOSEVELT MALL ON THE MORNING OF APRIL 12™ T0 SPARK
CURIOSITY AMONGST BOTH THE LOYAL KICKS USA CONSUMERS
AND WITHIN THE SNEAKER COMMUNITY.

THE MYSTIQUE OF THE CONTAINER BUILDS. SOCIAL MEDIA
AND BLOG POSTS BEGIN.

ACTIVATION DAY! CUSTOMERS STARTTO LINE UP FOR THE
RELEASE TO DROP + THE CONTAINER TO OPEN. ANTICIPATION
OF THE INTERIOR OF THE CONTAINER HEIGHTENS.

WE'RE LIVE! THE CONTAINER OPENS AT 9AM, ENTERTAINMENT
STARTS, RECORDING BOOTH ACTIVATES, BREAKFAST HANDED
QUTTO EVERYONE IN LINE + THE FIRST PURCHASE IS MADE.

“All pairs sold out by 10:30am.
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Mlanta

| :.+ LOCATION : ~ FOOT LOCKER — 3393 PEACHTREE RD, ATLANTA, GA

DAY 1:  IN-STORE CUSTOMIZATION STATION + DJ BOOTH SET UP
CREATING CURIOSITY OF THE LEGENDS RELEASE. SOCIAL MEDIA AND
BLOG POSTS BEGIM.

DAY2:  ACTIVATION DAY! CUSTOMERS START TO LINE UP FOR RELEASE
T0 DROP + THE STORE TO OPEN. ANTICIPATION OF THE
CUSTOMIZATION STATION HEIGHTENS AS THE CUSTOMERS PEEK
THROUGH THE STORE WINDOWS.

WE'RE LIVE! THE STORE OPENS AT 10AM, ENTERTAINMENT STARTS,
CUSTOMIZATION STATION OPENS + THE FIRST PURCHASE
IS MADE.

“All pairs sold out by 7pm.



CUSTOMIZATION STATIONS
LOCATIONS :  Palo Alto, Washington DC, + Atlanta

New Balance wanted fo create o hands-on experience for their customers who supported the release of the 990 by allowing them to personalize
OVERVIEW :  their purchosed pairs. Consumers had the opportunity to choose from 7 different variations of the “N” logo To customize on the side panels, 3
options for the tongue tab and 4 different color way chaices for the lace locks + hangtags.
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THANK YOU
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AN INHOUSE PRODUCTION



